16. 


THA 


18. 


19: 


20. 


SECTION C — (3 x 10 = 30 marks) 


NOVEMBER/DECEMBER 2023 


Answer any THREE questions. 


CCP42/BSCM56/BCP42 — PRINCIPLES OF 


Briefly explain the classification of Marketing. MARKETING 


FhansuIucdler naseer Aflans AiG. 


Time : Three hours Maximum : 75 marks 
Analyses the various benefits and limitations of i SECTION A — (10 x 2 = 20 marks) 
Market Segmentation. Answer ALL the questions, 
Bar enc Hee Pap opp Gepsesr 1. Compare traditional marketing with modern 
marketing. 
Elaborate various stages in new product AES UNTTbUAW shes word pcr shasou pris. 
development. ei, 


List out important function of marketing. 


YysIGunger amieu Gay  flerwsen shasdudler CpsAws vieflsenar uitts.wiSG\s. 


Mars. 
Define Market Segmentation. 


FHOS UTGUM gener UHH placa 505s. 


Discuss the objectives and importance of 
advertising in the medern business. 


? ing behaviour. 
pesar Aumumgha Mebus pedusgeusons 4. Infer the term buying behaviour. 


Mousse. anisd Cunshler aonb HON ss. 
Critical Scat uit ada 5. What is meant by Labelling? 

ritically examine the application and advantages : 4 ean : ; 
of social marketing. ` es upd GALIAD Alw ubh Aunar 


$ SE iur b 
S E RERAN STN ees 6. What is meant by product? 


Qumar erer srana? 


-1 


State the qualities of good salesman. 
Apis Ndumu BHURE sams. 
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10. 


Aas. 


12. 


Outline the important functions of wholesalers. 


Qorss 


Aumar yiu 


UVJUQËS. 


Trace the meaning of online retailing. 


Him Awm uw A wuri 


SMHS. 


Indicate the meaning of the term over marketing. 
BAS sHosiuGssmond uo SALY cage. 


(a) 


(b) 


(b) 


SECTION B — (5 x 5 = 25 marks) 
Answer ALL the questions 


Describe the salient features of Marketing. 
shaguludler ApcuiGuc seer sams. 
4 Or 


Differentiate between 


Selling. 


epasud wyb Ahummée GeorCu 
odor Gamun@acer apis. 


Marketing 


What are criteria for effective Market 
Segmentation? 


sms UTGUIL ger UYAT seH senor sags. 
Or 


Explain the post purchase behaviour of 
consumers. 


BeiGant 2u Ghegu Gamrarapse 
BL seas up Monsees. 
2 2438 


uasa 


13. 


14. 


15. 


(a) 


©) 


(a) 


(b) 


(a) 


(b) 


What are the phases involved in product life 
cycle? 
Quri amppri mph mA Geter 
SULKE UOD pE- 

Or 
Describe the component of Marketing mix. 


shaOsuaS® smali o2temedr ubA 
angs. 


Explain the various discounts and 

allowances offered to traders or buyers to 

promote sales, 

Ahumessars Muruniacr AHS! 

SITS EN SES AMSSUUO saapu 
oot 


LOD ONS Ue st umasa ATSE. 

Or 
Iluminate the factor determining the 
channels of distribution. 


apis aau Smorelé@id smyenileenarcs 
LDD Amis same 

Portray the various 
e-marketing. 

Him shansuvlucler udGaim wms 
UTLYSE DT HIS. 


opportunities in 


Or 


Explain the important benefits of shopping 
malls. 


aws uomradsier PAU Heron wsaer sams. 


3 2438 


